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It is my honor to present the Historic Fayetteville Convention & Visitors Bureau Inc.’s (DBA Visit
Fayetteville) annual report for 2024. We appreciate our lodging properties, industry partners, and the
Town of Fayetteville for their continued support. These partnerships enable us to market and promote
Fayetteville as a premier destination.

Tourism-driven visitor traffic fuels economic development, sustains and creates jobs, as well as
enhances the quality of life for our community. Fayetteville is truly a place like no other, with its
breathtaking natural beauty, unique attractions, charming shops, delicious eateries, and wonderful
people who have stories to tell and experiences to share.

Recognizing and celebrating our community is central to our mission. In 2024, we launched the
Fayetteville Ambassador Program, inviting both visitors and residents to share their stories and bring
authentic storytelling to the forefront of our campaigns. Additionally, we expanded the Finding
Fayetteville project by launching a video series that features residents sharing personal stories and the
rich history of our town.

Visit Fayetteville is a nonprofit 501(c)(6) organization funded by 50% of the hotel/motel tax collected in
the Town of Fayetteville. We are grateful for the town’s additional 7.5% monthly match, which allows us
to partner with Visit Southern West Virginia to expand our reach. We collaborate with the WV Division of
Tourism, Visit Southern West Virginia, the New River Gorge Convention & Visitors Bureau, the Town of
Fayetteville, the WV Association of CVBs (WVACVB), and other tourism-related businesses to promote
Fayetteville as a must-visit destination.

Also in 2024, we expanded our marketing efforts to highlight Fayetteville’s unique charm year-round,
focusing on increasing visitation during the shoulder seasons and inspiring longer stays through curated
itineraries. We enhanced visitor engagement by refining our branding and outreach strategies, ensuring
travelers can easily access the resources they need to experience the best of Fayetteville. From
celebrating our rich history and culture to promoting outdoor recreation, our initiatives have
strengthened Fayetteville’s reputation as a vibrant and welcoming destination.

As part of our accreditation through the WVACVB, Visit Fayetteville follows industry standards and
compliance requirements, including:

Submitting an annual budget that aligns with industry standards: 40% marketing, 40% personnel,
and 20% administrative.
Submitting a marketing plan targeting visitors from outside a 50-mile radius.
Maintaining a full-time executive director.
Operating a physical office and visitor center.
Completing the accreditation process every three years.

Executive Director 

Dear tourism stakeholders, 

V I S I T F A Y E T T E V I L L E W V . C O M
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On average visitors spend 14.5 million
per day in WV 

Source: Economic Impact of Tourism in West Virginia  -2023 West Virginia Tourism -Published Jan 2024
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STATE TRENDS

FAYETTE COUNTY TRENDS 

Fayette  $170.64 Million in spending in 2023
Tourism supported 1,655 jobs,$1,021 per household in tax savings

VISIT  FAYETTEVILLE BOARD MEMBERS 

Amy McLaughlin, President 
Lafayette Flats Boutique
Vacation Rentals 

Lauren Weatherford, Vice
President
WVU Extension Service 

Holly Fussell, Secretary
Water Stone Outdoors &
Vacation Rental Owner

Tourism generates $835 per 
household in tax dollars 

Tourism supports 
1 in 15 jobs in WV

Mary Ann Roberts,
Treasurer
Protech Associates

Mayor Sharon
Cruikshank, Town of
Fayetteville Representative

Bill Wells
The Gaines Estate & Vacation
Rental Owner

Ashley Chouinard
Wild Blue Adventures &
Vacation Rental Owner

Mara Petretich
Vacation Rental Owner 



Official Visitors Guide Distribution of -100,000
Motorcycle Touring Guide Distribution of-25,000
National Advertising Campaigns 
Targeted Digital Advertising
WV Tourism Cooperative Ads
Facilitation of Visits from Travel Writers & Influencers 
Event Sponsorships Like the Spartan Race 
Representation at Travel Shows, Domestic and International 
NRG-VSWV-VFCVB Co-op Landing Page 57.666 views 49,748 active users
Video Photo Shoot 

BENEIFTS OF PARNTERSHIP WITH VISIT SOUTHERN WV  

FAYETTEVILLE MAKES NATIONAL HEADLINES WITH 2024 HIGHLIGHTS
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Town of Fayetteville
 Lodging Partners
 Visit Southern WV
New River Gorge CVB
WV Tourism
Fayetteville Merchants 
Active Southern West Virginia 
Fayetteville Fairs & Festivals Committee
WV Association of CVBs 

PARNTERSHIPS
Love Hope Center for the Arts
National Park Service
WV Division of Rehabilitation Services
WV Rivers Coalition
Fayette Institute of Technology Students
Fayetteville PK-8 
WV Rivers Coalition
WV Hospitality & Travel Association
Southeast Tourism Society



VISITOR GUIDES

Travel Taste and Tour 
Highland Outdoors 
WV Explorer Media 
WV Tourism Cooperative Advertising 
Partnerships with Visit Southern WV & New River Gorge CVB 
Influencers/ Travel Writers 
National Geographic
Pinterest
WV Living 
Streaming 
Social Media Campaigns 

VISIT FAYETTEVILLE SPENT $130,323 ON
MARKETING WHICH IS 60% OF THE BUDGET

CAMPAIGN SAMPLING

PAID ADVERTISING 
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81,000 new users
101,930 sessions
221,778 page views
1 minutes per session 

Top States: 
West Virginia, Virginia, Pennsylvania, Florida, 
North Carolina, Ohio, New York, Georgia
Top cities: 
Ashburn VA, Pittsburgh PA, Charleston WV, New
York NY, Atlanta GA, Chicago La, Fayetteville WV,
Oak Hill WV, Washington DC

INCREASED VIDEO CONTENT 

WEBSITE SOCIAL MEDIA FOLLOWERS 
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National Geographic Regional
Partnership with WV Tourism $100,000
Campaign 

MAJOR PROJECTS 

FAYETTEVILLE AMBASSADOR PROGRAM 

Facebook 24,752
Instagram 10,670
Tik Tok 1,135

FINDING FAYETTEVILLE VIDEOS  

9M social impressions delivered 
1.3M impression 
49K social engagements and 92K clicks on
social content
101K pageviews of sponsored travel guide
digital content
523K impressions for AV digital ads on
sponsored content



EVENTS

Visit Fayetteville Organized Events 
Fayette Station Polar Swim 
Fayetteville’s Wizard Weekend
Fayette Station Witches Paddle
Bridge Day Chili Cook-off 
Gnomvember

Visit Fayetteville Partnership/ Sponsored
Events

Foraging Hikes 
Rim to Rim Race
Fayetteville's Heritage Festival & 4th of July
Celebration
Vintage in the Ville
Artist of the New Festival
Gingerbread Festival 
Thunder in the Mountains 
First Fridays 
New River Gorge National Park Spring Fling
/ Hidden History Happenings 
Finding Fayetteville Events 
Fayetteville Song Writers Festival 
Fayetteville’s Clean Water Weekend 
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AWARDS

Visit Fayetteville was awarded the
2024 Stars of Almost Heaven Award
for Cooperative Advertising in
partnership with Visit Southern WV
and the New River Gorge CVB.

Awarded by the WV Tourism Advisory
Council Members for a scholarship for
Southast Tourism Marketing College
first year program. 

Photos by Jay Young 
























